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Throughout his career, Byron has 

held numerous leadership roles with a 
wide range of responsibilities. Whether 
it be his command of the Joint 
Counterdrug Task Force or his current 
position as Chief of the Joint Staff, 
Byron has exemplified a work ethic and 
a regard for others that is second to 
none. 

Colonel Deel’s career includes two 
deployments: in 2001 to Bosnia and in 
2005 to Afghanistan. His exemplary 
service is reflected in the numerous 
commendations he has received, in-
cluding the Bronze Star and the Ten-
nessee National Guard Distinguished 
Service Medal, among a long list of 
many others. It is also important to 
mention that his wife, Mary Deel, 
whom Byron introduces as the ‘‘better 
deal,’’ serves in the National Guard as 
the Education Services Officer. 

On a personal note, Byron has been 
an invaluable resource for me and my 
staff on issues that impact our guards-
men. While I am sorry that Tennessee 
is losing an officer of such high caliber, 
I extend a heartfelt thanks for his out-
standing service and wish him the very 
best in his retirement. 
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VIOLATIONS LINGER 

(Ms. KAPTUR asked and was given 
permission to address the House for 1 
minute.) 

Ms. KAPTUR. Mr. Speaker, can-
didate Donald Trump promised he 
would drain the swamp. The American 
people believed him. But instead of 
draining the swamp, it has become 
abundantly clear he is driving his own 
pylons deeply into the swamp. 

Already, Trump Incorporated is mak-
ing significant profits off the Presi-
dent’s position. Personal profits aren’t 
what serving the public is about. 

My mother used to ask about the 
superrich: Do they ever fill up? 

In fact, The New York Times Edi-
torial Board wrote a scathing indict-
ment of Trump Incorporated. I include 
that article in the RECORD. 

[From the New York Times, Feb. 1, 2017] 

WHITE HOUSE INC. 

(By the Editorial Board) 

As a candidate, President Trump spent 
contributors’ money for office space that he 
owned, stays at his resorts and food at his 
restaurants. He spent contributors’ money 
on Trump-branded wine and water. He dis-
played Trump merchandise at campaign 
events. Now he seems determined to milk 
the presidency, apparently synonymous with 
his brand in his eyes, for a fortune. 

‘‘The brand is certainly a hotter brand 
than it was before,’’ Mr. Trump observed, 
with satisfaction, shortly after the election. 

Last week, an executive of the Trump Or-
ganization, Eric Danziger, said it would open 
Trump-branded hotels in the 26 largest met-
ropolitan areas in the country, up from five. 
The business, he said, would focus its expan-
sion domestically for ‘‘the next four or eight 
years.’’ The fee to join the Mar-a-Lago club 
in Palm Beach, Fla., which Mr. Trump calls 
the ‘‘Winter White House,’’ just doubled to 
$200,000. 

This news came less than a week after Mr. 
Trump and his inauguration committee 
hosted parties and other events at the 
Trump International Hotel in Washington, in 
the government-owned Old Post Office. Even 
his press secretary, Sean Spicer, has become 
a pitchman: ‘‘It’s an absolutely stunning 
hotel,’’ he said recently. ‘‘I encourage you to 
go there if you haven’t been by.’’ 

Self-dealing is such standard procedure for 
this White House that a cynic (or satirist) 
might say it’s time to give in and try to put 
Mr. Trump’s conflicts of interest to work for 
the public. Maybe if he had hotels in every 
nation, he’d have a financial interest in 
being less bellicose, and more supportive of 
the free flow of trade and of people, even if 
they happen to be Mexican or Muslim. 

But we really prefer the old-fashioned ap-
proach in which presidents put the public in-
terest ahead of their own finances. Federal 
ethics officials have told Mr. Trump that he 
should divest his business interests to avoid 
allegations of bribery and to assure Ameri-
cans that their needs are his only concern. 
Mr. Trump argues that he can put a ‘‘fire-
wall’’ between his businesses and himself by 
having his eldest sons manage them. The 
president and the Trump Organization last 
week hired lawyers to keep an eye on the 
Trumps, a laughable ploy that doesn’t meet 
ethical or anti-corruption standards and con-
stitutional requirements. 

Mr. Trump has argued that the law per-
mits the president to keep his business—even 
though no modern president has done so, and 
far poorer ones than he have sold off business 
interests to serve. He and his lawyers have 
played down the importance of the emolu-
ments clause of the Constitution, which pro-
hibits government officials from accepting 
gifts or income from foreign governments 
without the approval of Congress. And he re-
fuses to release his tax returns and divest his 
assets and put the proceeds in a blind trust, 
as his cabinet nominees are doing right now. 

Consider the Trump Hotel. Mr. Trump has 
a 60-year lease on the property with the Gen-
eral Services Administration. That contract 
states that no elected federal official ‘‘shall 
be admitted to any share or part of this 
lease, or to any benefit that may arise there-
from.’’ That unambiguous clause exists to 
prevent corruption and self-dealing by gov-
ernment officials. 

Since Mr. Trump officially violated the 
lease when he assumed office, the agency is 
clearly obligated to cancel the lease or re-
quire that it be sold to another hotel oper-
ator. Ranking Democrats on the House and 
Senate committees with jurisdiction over 
the agency have for weeks been asking it to 
address the lease violation. So far, the agen-
cy, which reports to the president, appears 
to have done nothing. Mr. Trump’s lawyers 
preposterously contend that because he was 
not an elected official when the lease was 
signed, he hasn’t broken it. 

Aside from violating the lease terms, Mr. 
Trump is very likely violating the emolu-
ments clause by holding on to the hotel. His 
lawyers have said that he will donate profits 
from rooms rented to foreign governments to 
the Treasury, but that’s no cure. Experts say 
it would be next to impossible to account for 
foreign ‘‘profits’’—which, of course, would be 
based on the hotel’s own calculations. Is the 
hotel prepared to open its books so the pub-
lic can judge those numbers for itself? 

Congress ought to demand that the G.S.A. 
uphold the terms of the hotel lease and 
shame Mr. Trump into selling his other busi-
nesses, the fortunes of which are now hitched 
to the presidency. Democrats have been try-
ing to do this, but the Republicans who run 
the House and Senate have not joined them. 
So far, they lack the spine to challenge the 
president. Just imagine how they would have 

reacted if Hillary Clinton had been elected 
and the Clinton Foundation were merely 
leasing a government building, let alone 
using it to generate revenue. 

If the agency doesn’t act, a competing 
hotel could sue to demand that it cancel the 
lease because the president’s control of the 
hotel represents unfair competition. The 
Trump Hotel has been drawing business 
away from other hotels, precisely because its 
proprietor occupies the White House. Indeed, 
the hotel has promoted itself on Twitter 
with an image of a man relaxing in one of its 
rooms, gazing out upon a building that looks 
very like the White House (it’s actually the 
Environmental Protection Agency, which 
Mr. Trump campaigned to abolish). Since the 
election, embassies from countries that in-
clude Bahrain, Kuwait and Azerbaijan have 
held receptions at the hotel, and diplomats 
say it’s important that they be seen patron-
izing it. 

Mr. Trump has boasted that the presidency 
boosts his brand. He should focus instead on 
how his commercial ambition is tarnishing 
the image of public service. If he continues 
to reduce the most powerful office in the 
world to a marketing scheme, ethical public 
servants, in Congress and across the govern-
ment, can’t stand by and watch. 

Ms. KAPTUR. Mr. Speaker, it bodes 
ill for our beloved Republic. Trump In-
corporated appears as if it plans to 
milk the Presidency with his enhanced 
international profile. The Trump Orga-
nization is looking to expand domestic 
branded hotels in the 26 largest metro-
politan areas, up from five. 

At his Mar-a-Lago Club, which the 
President dubbed the Winter White 
House, the club fees just doubled to 
$200,000. The Trump inaugural com-
mittee hosted parties and other events 
at the Trump International Hotel, and 
his official staff in the West Wing 
sound like salesmen endorsing that 
hotel. All this is with the backdrop of 
President Trump refusing to fully di-
vest his company, put his assets in a 
true blind trust, or release his tax re-
turns. The question of President 
Trump’s Emolument Clause violations 
linger behind every action he takes. It 
is time for him to fess up. 

The SPEAKER pro tempore. Mem-
bers are reminded to refrain from en-
gaging in personalities toward the 
President. 

f 

NATIONAL SCHOOL COUNSELING 
WEEK 

(Mr. THOMPSON of Pennsylvania 
asked and was given permission to ad-
dress the House for 1 minute and to re-
vise and extend his remarks.) 

Mr. THOMPSON of Pennsylvania. 
Mr. Speaker, I rise today on the start 
of National School Counseling Week to 
recognize the tremendous impact that 
school counselors have on our students. 

School counselors are committed to 
helping students realize their full po-
tential. They encourage students to ex-
plore their ability, strengths, interests, 
and talents as these traits relate to ca-
reer awareness and development. 

National School Counseling Week is 
sponsored by the American School 
Counselor Association and is always 
observed during the first full week of 
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